A Blueprint for Success

& recently caught up with Frank Saperstein whe's heading up the newly created Blueprinf Kids division of Blueprint
Entertainment. “We're putting fogether a diverse slate of animated series. preschool projects. and a latenight show in
Canada and will be taking our slate 1o MIPCOM for the first time " says Saperstein “We see ourselves as a mini-major and are
open to international co-productions We are in a position we con plece Toge%her the shows through Conodlon ﬁnoncmg
and take the risk off of the U S, producers. -
Saperstein says he has several major animated projects in ‘rhe works The first one is Dchng Guy a Flcssh onlmo’red series co-
produced by Toronto's MorbleMedlo M'We're hoplng for a fall or spnng of 2009 jounch date ” he says, "lf s an adult. mai e-
oriented senes aimed at 16- to 24- -year-old viewers which centers ona guy who works in an ad ogency ond hos dates from.

hell every Friday- and So’rurdoy nlghfl“ The 13 x 22 series Is creo’red by Mork Blshop ond Mo’r’r Thornberg ond Wi o_ye_ astrong _' '

'In’remet componem‘ .
~Alsc on the compony 5 plofe is Mad 8c1ence
a'series based on a populor Mon’rreol based
- franchise. “The concepf WS developed to
. "promote sc1ence inafi ine way of the Kennedy
v Spoce S’rohon," says Sopersfeln : “IT uses science
3|n an cdvenTure/comedy sefhng ond hos A live- o
. “action wrop—oround clement.” Bluepnn’r isalso, -
-'lnvolved wﬁh the: produc’raon of the 52 x 11 Flash-: __
“animated ser : he buddy comedy -
'?hcn‘ is. co—produced with Nohonol Geogrophlc
' :.:KIdS Jehx Europe dn C. O R, E. Dlgs’rol Pictures c:nd
_ debuted on Teletoon: Ccmodo in duly’ H sure sounds
: i-l:ke we cah eXpec’r to'see blg ’rhlngs from this new
o Ccnodlon en’rerpnse s L
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